


Problems

Huge cost , Time and Man-power to create the digital 
content (Test series , Question-banks, video lectures) 
for online exam conduction and learning purposes.

Huge gap between book authors and educational 
institutions.

No NEW content (especially questions) is being 
generated. 



Solution

➢A content store web platform with compatible access software, 
where author create and sell the content to institution.

Digital content library,
save money, man-
power and time.

Smooth communication
between author and 
institutions.

Higher share of money 
to author.
New Content



E-learning and Test-prep

Market Size

$110B+ $3B+ $1B+

Education Industry 
Of India

Test Prep



Product



Business Model

We Charge on average Rs 50/Student/year for software and
20 % commission on content sell for Store.

50 Lac 5 Crore

Current Revenue/year
(only by exam software)

Revenue
(projected in 2019)



Marketing Strategies



Competition

Only Exam Software Own Content 
No Shared Store



Competitive Advantage

First One to Build Shared Store System

Only One Time Cost for Content Digitalization

Five Year Expertise in The Market
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Financial

We are raising 5 Crore fund to tie-up with author for content and increase
customer base to Increase revenue.


